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Bloc Québécois leader gilles Duceppe holds his five-year-old granddaughter during a campaign stop in 
montreal sunday. Duceppe led a move to have the French-language leader’s debate moved for an nHL game.

By toBi coHen 
anD moniQue muise

montreaL • Hockey has triumphed 
over politics in the faceoff over 
which event would get to keep its 
television time-slot — the nation-
al leaders debate or the inaugural 
Habs-Bruins playoff game.

The consortium of broadcast-
ers behind the televised debate has 
agreed to bump the French language 
event up a day to Wednesday in or-
der to avoid having to compete with 
Thursday’s Montreal Canadiens and 
Boston Bruins game for viewers.

“The change was made with the 
consent of all parties participat-
ing in the debates, and is in keeping 
with the consortium’s goal of ensur-
ing debates are scheduled to reach 
as wide an audience as possible,” the 
broadcasters said in a news release.

“The broadcasting consortium be-
lieves this schedule modification is 
in the best interest of the general 
public.”

The decision came after Bloc Qué-
bécois leader Gilles Duceppe first 
raised concerns about conflict.

The Bloc sent a formal request to 
the consortium asking that the de-
bate be moved up to Wednesday. 
He argued that having the classic 
matchup between the two bitter ri-
vals and the debate on the same 
night would either split viewership 
or result in fewer people watching 
the debate in Quebec.

He also sent letters to fellow party 
leaders urging them to do the same.

“It would be in the best inter-
est of democracy to allow the max-
imum number of people to take in 
the exchange between the leaders by 
pushing up the French debate by 24 
hours,” he wrote.

“In the name of democracy, I ask 
you to add your voice to mine and 
contact the consortium as soon as 
possible.”

The Liberals said they agreed with 
Duceppe on changing the date, but 
it’s not clear if they made a formal 
request.

“We live in a democracy and we 
are in the middle of an election and 
when you talk about debate, it’s an 
important part of an election so 
therefore we have to make sure that 

as many people as possible are go-
ing to be able to watch,” said Mar-
tin Cauchon, the Liberal candidate 
in Montreal’s Outremont riding.

Conservative leader Stephen Harp-
er’s spokesman, Dimitri Soudas, and 
NDP leader Jack Layton both said 
it’s ultimately up to the networks to 
change the timing of the debate.

“These decisions lie with the tele-
vision networks. We’ll be there on 
the days they choose,” Soudas said 
in a Twitter post.

Layton said he’d like as many 
people as possible to tune in to the 
televised leaders debate, but did not 
commit to asking the networks to 
move it.

He added that debates are an im-
portant part of the democratic pro-
cess and that he welcomes any “solu-
tion” that would help “maximize” 
the number of people who tune in.

Should the debate schedule re-
main as is, he added, he doesn’t 
blame those who decide to skip 
Thursday’s French language faceoff 
in order to watch the game.

“Were I not in this election, I might 
want to make the same decision,” he 
said. “I’m not blaming the people for 
making a certain kind of choice.”
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French-language debate 
moved up for hockey game

It’s Hockey 1, Debate 0 as Habs-Bruins playoffs 
force ‘schedule modification’ over competing times

By greg markey

One in five eligible voters is turn-
ing to social media sites on a weekly 
basis to discuss political issues, ac-
cording to a new Ipsos Reid poll.

According to the poll, 21 per cent 
of Canadian voters are logging onto 
Facebook, Twitter and blogs, as well 
as traditional news websites, to de-
bate public policy and political 
issues. But only six per cent, or one 
in 17, are engaging on a daily basis.

The telephone poll was conducted 
from March 22-24.

“As we get deeper into the election, 
and we have a debate this week, we 
may see engagement go up. But I 
think this is sort of the baseline,” 
said Mike Colledge, president of Ip-
sos Reid public affairs in Canada.

Colledge said that the poll did not 
ask about the current election be-
cause the survey occurred just short-
ly before the campaign began. How-
ever, the firm planned to track opin-
ion throughout the campaign and 
the weeks beyond.

The poll also discovered that un-
decided voters are not flocking on-
line in order to figure out who they 
should vote for.

“We thought that maybe the 
people who were going to look on-
line were looking for information to 
make up their mind,” said Colledge. 
“We haven’t seen that either in the 
daily or the weekly (results).”

Although young Canadians are 
frequent users of social media, the 
poll suggests that they are using it 
less than middle-aged and older vot-
ers to debate political issues.

Of young voters between the ages 
of 18 and 34, only four per cent dis-
cuss policy and political issues daily 
online, while that increases to six 
per cent of older voters, and nine 
per cent for middle aged voters.

Colledge said that the lack of daily 
engagement may be because young-
er voters are not as interested in pol-
itics.

“All the other numbers we’ve seen 
about who’s using social media, it 
does skew younger,” said Colledge. 
“But its about the subject here, so 
its less about the medium than it is 
about the subject.”

Of all the social media sites avail-
able at the fingertips of voters, the 
poll found that Facebook and the 
CBC website were used most often 
to engage in discussion. Colledge 
said that after Facebook, people are 
using traditional websites to have 
their voices heard.

“I think it is a lack of engagement 
overall, that we are seeing reflected 
in the social media.” said Colledge. 
“This far into the campaign, there 
is not a great storyline, there’s not a 
compelling storyline that is causing 
people to sit up.”

The survey interviewed 1,001 ran-
domly chosen people by phone. The 
poll is considered accurate to within 
3.1 percentage points, 19 times out 
of 20.

The poll was paid for by Ipsos Re-
id and is part of an ongoing study.
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for political debate

By amy minsky

Canada’s universal health-care mod-
el was recently depicted as an un-
sustainable and fiscally volatile sys-
tem. But that didn’t stop the leaders 
of the Conservatives, Liberals and 
NDP from vowing, as they march 
along the campaign trail, to continue 
the current funding structure that 
sees an annual six-per-cent increase 
in health transfers to provinces.

The 10-year, $41-billion deal struck 
between Ottawa and the provinces 
and territories in 2004 is set to ex-
pire in 2013-14. But before entering 
negotiations with the provinces, the 
leaders have each independently 
laid down their cards and pledged to 
continue the “six-per-cent escalator” 
clause — a measure that has come 
under recent scrutiny.

Until last week, the looming expir-
ation of the 2004 health accord and 
the state of health care in Canada 
were the elephants in the room no 
party leader was talking about.

But the issue was ripped wide 
open when David Dodge, the former 
governor of the Bank of Canada, co-
authored a report painting the cur-
rent system as an infernal machine 
with chronically increasing costs — 
the result of an aging population, 
and the broadening scope, increas-
ing quality and rising costs of med-
ical services.

Dodge and Richard Dion, a former 
economist with the Bank of Canada, 
found that health-care spending as 
a share of GDP will increase to 18.7 
per cent in 2031 from 12 per cent in 
2009.

Translated into dollars, that means 
per capita health-care spending after 
inflation would reach about $10,700 
in 2031, up from $4,900 in 2009.

But merely throwing money at the 
provinces, which administer health-
care services, won’t reverse the grim 
prognosis, Dodge and Dion said.

In short, Canadians will not be 
able to enjoy universal health care, 
as it’s now known, without either re-
ducing public services other than 
health care, increasing taxes, in-
creasing individual spending or let-
ting the system evolve into a two-
tier model in which privately fund-
ed clinics emerge to compensate for 
the degrading public sector.

Still, Conservative leader Stephen 
Harper and Liberal leader Michael 
Ignatieff both told Canadians last 
week they would continue paying 
the provinces the six-per-cent annu-
al increase once the accord expires, 
without offering much or any data 
on where the money would coming 
from and how it would be used to in-
crease the overall efficiency of the 
system and help reduce wait times 
and costs of prescription drugs.

Neither the Liberal nor the Con-
servative platforms explicitly com-
mit to the six-per-cent escalator, 
but Harper and Ignatieff last week 
both publicly committed to do so — 
through an open letter to Canadians 
in Ignatieff ’s case, and while speak-
ing with media in Harper’s. But nei-
ther leader indicated how long they 
will commit to the transfers.

Although both platforms state 
that full accountability, better re-
porting and guaranteed results will 
be expected from the provinces, nei-
ther offered any indication of where 
the money will come from.

NDP leader Jack Layton’s plat-
form, unveiled Sunday, clearly states 
that his party will negotiate another 
10-year accord with the provinces 
and territories, and will include the 
six-per-cent escalator, also in return 
for accountability and respect for the 
principles of the Canada Health Act.

The Tory budget, which didn’t pass 
before the election was called, indi-
cates that health transfers will con-
tinue to be paid to provinces with 
six per cent increases into 2015-16, 
reaching $34 billion in that year, up 
from $26.9 in 2011-12. But the line 
is included only as a “planning as-
sumption,” the Conservatives said. 
“From 2014-15 onward, these growth 
rates have not yet been legislated 
and are therefore subject to change.”

A Conservative spokesman on Sun-
day said federal bureaucrats were 
already in negotiations with provin-
cial officials, laying the groundwork 
for the post-2014 health accord.
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reality 
check
All parties want new 

health transfers deal, but 
how are they to pay for it?

The looming expiration of the 
2004 health accord and the 
state of health care in 
Canada were the elephants 
in the room no party leader 
was talking about.

The creation of more federal rid-
ings in the Arctic could help the 
government better tackle issues fa-
cing Inuit communities, according 
to the head of an Inuit group. Inuit 
are often left out of the federal elec-
tion campaign process because of 
the vastness of Canada’s four Arc-
tic ridings, Mary Simon, president 
of Inuit Tapiriit Kanatami, said in 
an April 8 blog post. “I believe given 
the geography that must be cov-
ered across Inuit (lands) … we need 
more federal ridings in the Arc-
tic, that would result in greater rep-
resentation for Inuit and the Arctic 
in Parliament,” she wrote. “The next 
time electoral reform takes place, 
Inuit will be repeating requests to 
alter Arctic ridings to make them 
more representative of our popula-
tion.” The region currently makes 
up part of Abitibi-James Bay-Nuna-
vik-Eeyou. But during this elec-
tion campaign, the incumbent MP 
has said he won’t travel to Nunavik 
due to the high cost of flying there 
and the risk of being stuck in bad 
weather.

Arctic needs more  
federal ridings: Inuit group

But asked three times Sunday to 
offer more details, Harper declined 
to elaborate. “The operational sav-
ings we’re looking for are modest,” 
he told reporters.

“Anybody who says that you can’t 
find money in Ottawa without cut-
ting vital services to people, simply 
is living in a fantasy world,” Harper 
continued.

Harper noted the government 
has already found savings through 
four years of strategic reviews of the 
operating budgets of individual de-
partments.

But after four years, the govern-
ment has only found $2.8 billion 
in ongoing savings. Some experts 
say the Conservatives will be hard 
pressed to find further savings with-
out shutting down major programs 
or laying off bureaucrats.

Sunday’s campaigning also saw 
NDP leader Jack Layton released his 
platform, titled “Giving Your Family 
A Break: Practical First Steps”.

The “practical, affordable” platform 
promises to: hire more doctors and 
nurses; strengthen the pension sys-
tem; create jobs by giving tax breaks 
to small business; help consumers by 
capping credit card fees and take the 
federal sales tax off home heating; 
and set a “new tone” in Parliament 
that is more constructive.

Despite running a distant third 
in the public opinion polls, Layton 
said he is running to be prime min-
ister and that NDP promises would 
be acted on within 100 days.

“New Democrats are going to de-
liver,” Layton told a crowd of hun-
dreds at a town hall in Toronto. 
“We’re going to deliver on real prom-
ises.”

The plan would spend $8.9 billion 
in the first year and still deliver a 
balanced federal budget by 2014-15.

Layton said New Democrats at the 
provincial level in Canada have the 
best record of balancing budgets — 
despite what the Tories and Liber-
als say.

“They don’t want people to know 
the truth about New Democrats. 
We’re good public administrators.”

The platform is the last to be re-
leased by the major political leaders 
since the election campaign kicked 

off two weeks ago.
Based on figures from the current 

government, the New Democrats 
say they will also focus their efforts 
on strengthening the public pen-
sion plan for those under 40, cre-
ating 25,000 new child-care spaces 
in the next four years, and increas-
ing a tuition tax credit to $5,760 
from the current $4,800. The party 
also promises to freeze tuition rates 
across the country.
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Harper: Says he’s found savings
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new Democratic Party leader Jack Layton gives a signed copy of his 
campaign platform to gillian mathurian and her 13-month-old son sam 
at a rally in toronto on sunday.


